
The focus during the first half of the year has been on growing 
the existing businesses and exploiting opportunities provided by 
the recent acquisitions of Letica in North America and Astrapak 
in South Africa. These acquisitions now also mean that more 
than 20% of revenue is now generated outside of Europe. 
The acquisitions also impacted on the number of innovation 
centres in the Group taking the total to 32 worldwide.

Pim Vervaat, Chief Executive, said: “Trading was encouraging 
in the first half with record profitability levels and strong cash 
generation. The rationalisation of our European manufacturing 
footprint with 22 locations closing is now nearing completion 
with the benefits being realised as anticipated. The Letica 
integration is going well with the expected cost savings 
on track. Looking forward, the Group continues to target 
innovation based growth leveraging its global footprint and 
will participate in the ongoing consolidation of the plastic 
packaging markets, albeit with no significant acquisitions 
anticipated in the remainder of this financial year. The second 
half of the year has started well.”

The global plastic packaging market is forecast to grow at an 
annual average rate of 3.7% over the next five years (source: 
Smithers Pira 2017), outpacing growth in other packaging 
materials and, at $288bn, accounting for 34.5% of the global 
packaging market. By geography, Asia is expected to continue 
to lead the growth in plastic packaging, with forecast average 

annual growth of 5% in each of the next five years compared 
with forecast average annual rates of 2.8% and 2.0% for 
Europe and North America respectively.

With regard to strategy and against this backdrop, the Group 
continues to deliver its Vision 2020: Focused Growth Strategy, 
which comprises:

• Continued organic growth based on innovation
•  Selective consolidation of the European market 
 through targeted acquisitions
• Creating a meaningful presence outside Europe, 
 where growth rates are considerably higher
• Pursuing added value opportunities in non-packaging markets

Robin Moore, CEO of RPC Astrapak, believes that the union 
with RPC Group is a powerful statement to the Southern African 
market and to all RPC Astrapak stakeholders. “RPC showed great 
faith in the acquisition of Astrapak and not only displayed their 
appetite for the ever-growing opportunities in the south end 
of the African continent, but also the intent to service global 
customers operating in this area as well as add value to existing 
localised customers. The platform built by Astrapak in the South 
African market, lends itself as a solid foundation from which the 
RPC brand and business can be built and we see a number of 
exciting opportunities to bring new products and technologies 
to our markets and customers in the future.”

DISCLAIMER: FORWARD LOOKING STATEMENTS This interim announcement contains forward-looking statements, which have been made by the directors in good faith based on the information available to them up to the time of the approval of this 
announcement and such information should be treated with caution due to the inherent uncertainties, including both economic and business risk factors, underlying such forward-looking information. The Group undertakes no obligation to update these forward-
looking statements and nothing in this announcement should be construed as a profit forecast. Past performance is no guide to future performance and persons needing advice should consult an independent financial advisor. Nothing in this announcement 
shall constitute, in any jurisdiction, an offer or solicitation to sell or purchase any securities or other financial instruments, nor shall it constitute a recommendation or advice in respect of any securities or other financial instruments or any other matter.

STRONG SHOWING 
BY RPC GROUP FOR FIRST SIX MONTHS

The RPC Group delivered another strong set of results in the first half of the year ending 
30 September 2017, with key financial measures at record levels. The Vision 2020: Focused Growth 
Strategy continued to deliver substantially improved profits and cash generation, which benefited 
from BPI, ESE and Letica, the larger acquisitions in 2016/17. The integration activities of Promens, 
GCS and BPI are largely complete and the synergy realisation continues.
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